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GDPR PRINCIPLES

LAWFULNESS
PURPOSE LIMITATION
DATA MINIMISATION

TRANSPARENCY
SECURITY

PRIVACY BY DESIGN AND BY DEFAULT











PURPOSE LIMITATION



TRANSPARENCY

General: 
Do I understand the processing and its

consequences? 

Individual: 
What does my profile look like?



















…the lack of maturity of some market participants, 
and the ongoing commercial incentives to associate 

personal data with bid requests.

…we have general, systemic concerns around the 
level of compliance of RTB.

UK Information Commisioner’s Office, June 2019



COSMETIC FIXES? DESIGN SOLUTIONS? 
OR BUSINESS DECISIONS?
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